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As I look at the business education sector, I see a time of unprecedented turbulence. Technology is destabilizing the 
sector and non-academic organizations are emerging as competitors.

Rest assured, QSB is doing well on all fronts, yet I fear this is not enough to guarantee the future we all want for 
the school. In order to excel in this period of uncertainty, we need to achieve three goals:

Attract the best talent. To be more competitive in Canada and globally, we must attract
the very best students and faculty by significantly increasing the number of scholarships for
students and the number of endowed chairs and professorships for faculty members.
Improve rankings and recognition. The Financial Times (FT) is considered the authoritative ranking of business
schools. Our Global Advisory Council stressed how critical the FT MBA rankings are for the international
recognition of the school, and we listened. After electing not to participate in the FT MBA ranking in 2009,
Queen’s re-entered last year and the MBA program is now ranked 86th in the world and third in Canada.
While strong standing in the FT rankings is a critical way to increase the global recognition of
the business school, it is not the only lever to do so. Recognition is also a function of the size of
the school’s faculty, which we are increasing. With increased size comes increased research and
thought leadership. While we currently publish this important business research on QSBInsight.
com, we need to increase the global reach of this site and its practical content.
Accelerate innovation. We continue to be world leaders in using technology to deliver distance
executive MBA programs. We are also the North American leader in Masters of Management
programs that enable students to specialize in international business, finance or analytics. 

Another recent initiative is to reinvent the way business education is taught by developing a dynamic new 
approach to the case study, a staple of business education. The living case, as we call it, is online, interactive and 
focuses on a current business challenge in real time.

But these strong achievements are not enough. We must ensure that we continue to innovate in order to 
remain competitive.

Keys to Success
There are two key enablers to reaching these three goals: (1) strong alumni support to strengthen our global alumni 
network; and (2) significant financial investment in the business school endowment. On a per capita basis, QSB 
currently ranks sixth in Canada among AACSB-accredited schools for endowment size. This is simply not good enough 
for a school of our stature and aspirations. 

If we are to thrive in this period of turbulence we must strengthen our alumni network, and increase the amount of 
our endowed funds for scholarships to attract the best students, bursaries to increase the diversity of our classes, and 
professorships and chairs to attract the best faculty. Endowments will also provide the funds to fuel our innovation 
and to increase our thought leadership.

It is an exciting time to be dean of your business school. I know I can count on your support as we continue to 
go from strength to strength.
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Meet QSB’s New Advisory Board Members

Anton Ovchinnikov Receives Prestigious 
International Sustainability Award 

Monika Federau, MBA’88, is the Senior VP and Chief Strategy 
Officer for Intact Financial Corporation, responsible for the 
company’s corporate strategy, branding, government relations 
and communications. 

Monika began her career in the insurance industry, initially 
in product development, sales and marketing, and later in senior 
marketing and operations roles at software and e-commerce 
companies operating in Canada, the U.S. and Australia. She also 
worked in Hong Kong for a global life insurer, where she was 
responsible for developing strategies to enhance the company’s 
brand throughout Asia. She joined Intact in 2010 as Senior 
Vice-President, Marketing, accountable for national advertising, 
communication and sponsorship strategies, as well as research 
and digital initiatives. 

Monika serves on the Board of the Toronto Financial  
Services Alliance, the Board of the Interactive Advertising  
Bureau of Canada, and the Board of the York University  
Alumni Association.

Candace G. Shaw, BA(Math)’84, BSc(Chem)’85, MBA’87, is 
Senior Vice-President and Chief Credit Risk Officer for Sun Life 
Financial, responsible for addressing the company’s invested 
asset portfolio and other credit-related activities.

Candace joined Sun Life Financial in 1987 as a credit  
analyst and progressed through investment positions in the 
company’s Canadian, U.K. and corporate operations. Prior to  
her current role, Candace was Senior Managing Director, 
Portfolio Management and International Investments, 
responsible for developing portfolio strategies and best  
practices for Sun Life Financial’s worldwide invested assets 
and for overseeing the company’s international investment 
operations outside North America.

Candace received her Chartered Financial Analyst 
designation in 1991 and is a member of the Association of 
Investment Management and Research and the Toronto Society 
of Financial Analysts. ▪

QSB management science and operations management professor Anton Ovchinnikov was recognized for advancing 
the study of sustainable operations at the annual Production and Operations Management (POM) society 
conference in Washington, D.C. in May. He was unanimously selected by a committee of his peers to receive the 
prestigious Paul Kleindorfer Award in Sustainability from this international organization of POM professionals. 

Anton’s research has contributed to two areas of sustainable operations. The first focuses on government 
incentives for the adoption of green technologies, such as the use of subsidies and rebates to motivate the adoption 
of pollution-reducing technologies. The second concentrates on the economic and environmental assessment of 
remanufacturing—the rebuilding of products to original specifications using reused, repaired and new parts. 

His research and insights have been published in both academic and management journals and he has also 
written several business cases based on his research and industry experience. ▪

Monika Federau and Candace Shaw

INSIDE 
GOODES
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INSIDE GOODES

Hugh Helferty Returns to QSB 
as Executive-in-Residence

Centre for Social Impact  
Launches Social Innovation Initiative

Team “Heads Up”, winners of the Social 
Innovation Bootcamp Pitch Competition, 
from left: Ara Dungca (Comm’16), Kirsten 
MacMillan (Sci’17), Adam Beaudoin 
(Kin’15), John Sibbald (Comm’18) and 
George Henry (EMBA’16).

In March, QSB’s Centre for Social Impact (CSI) launched a new interdisciplinary initiative 
aimed at inspiring social change. The RECODE program supports the development of a 
social innovation zone on campus that spans Queen’s faculties and departments. Funded 
by the J.W. McConnell Family Foundation and matching private donations, this national 
program provides social innovation and entrepreneurship opportunities for college and 
university students to become drivers of progress and change.
Visit qsb.ca/csi for more information. ▪

In May, Hugh Helferty (Queen’s BSc’77, MBA’85; PhD, U of T, in 
chemistry) returned to QSB as Executive-in-Residence, having served in 
this capacity in 2009-10. 

During his more than 30 years with ExxonMobil, Hugh held a wide 
range of executive leadership positions spanning research, engineering, 
manufacturing, planning and business analysis. Prior to his recent 
retirement, he successively led the company’s chemical, corporate strategic, 
and petroleum products research departments. 

While at QSB, Hugh intends to focus on three 
areas: technology and innovation management; the 
new Master of Entrepreneurship and Innovation 
program; and students interested in careers in the 
energy sector. ▪

QSB Hosts Training Camp for  
Venture for Canada Fellows

A month-long training camp for young entrepreneurs kicked off in late May, when the inaugural 
group of 25 Venture for Canada (VFC) Fellows descended on Goodes Hall. They came to sharpen 
their skills before beginning a paid, two-year work placement with start-up partners vetted by VFC. 

Queen’s School of Business—the exclusive academic partner of this not-for-profit organization—
delivered the intensive sessions led by the school’s faculty and invited guest speakers. 

The 25 Fellows, who were chosen after an extensive interview process, hail from B.C., Ontario, 
Quebec and Nova Scotia, and are recent graduates of the following universities: Johns Hopkins, 
McGill, Concordia, St. Francis Xavier, Dalhousie, St. Mary's, Ryerson, U of T, Waterloo, Wilfred 
Laurier, McMaster, Western, and Queen's. ▪

http://business.queensu.ca/centres/social-impact/index.php
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Rebranding of the former Cornell-Queen’s Executive MBA program 
involves a name change and strategic and curricular innovations.

Conference Tackles Healthcare 
Transformation in Canada

From left: Simon Kennedy, Deputy Minister, Health Canada; Doug Hughes, 
Assistant Deputy Minister, B.C. Ministry of Health; Dr. Bob Bell, Deputy Minister, 
Ontario Ministry of Health and Long Term Care; Dr. Peter Vaughan, Deputy 
Minister, N.S. Department of Health and Wellness.

In January, Queen’s School of Business and the Samuel Curtis 
Johnson Graduate School of Management at Cornell University 
announced the rebranding of their dual-degree program, 
originally known as the Cornell-Queen’s Executive MBA. The 
new name, Executive MBA Americas – A Cornell-Queen’s 
Partnership, better reflects the strategic move to jointly expand 
throughout the Americas while capitalizing on the regional 
strengths of both business schools. 

The program is touted as being one of the most unique EMBA 
offerings in the world thanks to its “live and connected” learning 

experience delivered through videoconferencing to students 
located in boardroom learning centres in major cities across 
the U.S., Canada and Latin America. As part of the rebranding, 
the program’s curriculum now incorporates enhancements to 
leadership development coursework, experiential leadership 
opportunities and individualized coaching. Other initiatives 
include themed global business projects in which students work 
in teams to solve a variety of real world business challenges at 
prestigious global companies.
Visit cqemba.com to learn more. ▪

The theme was a far-reaching one: nothing 
less than the development of a strategic 
framework for transformational change 
in Canadian healthcare. The Managing a 
Canadian Healthcare Strategy conference, 
the third in an annual series, attracted 
more than 150 Canadian and international 
participants at senior levels in healthcare, 
government, business and academia in May. 

Attendees discussed such issues as the 
use of big data and technology to drive 
healthcare system improvement and 
collaboration by healthcare jurisdictions on 
developing a Canadian healthcare scorecard. 

QSB’s Monieson Centre for Business 
Research in Healthcare used the occasion 
to unveil a new book, Toward a Healthcare 
Strategy for Canadians (McGill-Queen’s 
Press), which is the product of last year’s 
Creating Strategic Change in Canadian 
Healthcare conference. ▪

http://business.queensu.ca/mba_programs/qcemba/index.php
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INSIDE GOODES

If your image of business researchers is one  
of lone souls spending years drilling deep into 
a single question, the recipients of Queen’s 
School of Business research achievement 
awards for 2014 present a very different 
picture.

Honoured with the Research Excellence 
Award is Jean-Etienne de Bettignies, 
Associate Professor and Commerce'64 Fellow 
in Managerial Economics. Recipients of the 
New Researcher Achievement Awards are 
Bertrand Malsch, Assistant Professor and 
Distinguished Faculty Fellow in Accounting, 
and Veikko Thiele, Assistant Professor and 
Distinguished Faculty Fellow of Business 
Economics.

The three were selected by an ad hoc 
committee of QSB professors who consider 
the research achievements of their peers. In 
addition to the recognition, the honourees 
receive grants to support their research.

Research Excellence Rewarded

Jean-Etienne de Bettignies
Jean has been making his mark on QSB ever since arriving in 2007 from UBC's 
Sauder School of Business. Most of his research focuses on applications of 
contract theory to the economics of organizations; to entrepreneurial and 
corporate finance; and to public policy. He is particularly excited about his 
new work in the area of corporate social responsibility (CSR). He is applying 
economic modeling to better understand why firms engage in CSR, particularly 
when doing so reduces their profits. 

Jean has also been a prime mover in two annual QSB conferences. In 
2008, he co-founded with three colleagues the Economics of Entrepreneurship 
and Innovation Conference, which brings top researchers in North America to 
Queen’s. It has grown into a highly successful and anticipated event. In 2011, 
he initiated the Economics of Organization Workshop, which has also grown to 
become a respected event. 

Bertrand Malsch
Bertrand joined QSB in 2013 from HEC Montréal. He specializes in conducting 
interdisciplinary studies that view accounting from sociological, psychological, 
organizational and other perspectives beyond economic and finance theory. 

Bertrand’s research interests include how shame can shape shareholder 
activists’ perceptions of accountability, the politicization of the accounting 
profession in the area of corporate social responsibility, and how journal 
rankings affect early-career academics.

Veikko Thiele
Veikko began his QSB career in 2009, after three years as a postdoctoral fellow 
at UBC's Sauder School of Business. His current research focuses on innovation 
and start-up financing, primarily the financing of entrepreneurial ventures. He 
looks at how start-up companies secure external financing from angel investors 
or venture capitalists, and how different forms of financing affect a firm’s long-
term performance and survival. He also takes a firm-level view, such as how 
equity is allocated among founding partners and what safeguard provisions 
founders use to prevent dysfunctional teams from developing. ▪

We received more than 400 responses to the QSB Magazine 
reader survey that we conducted in the spring, including from 
Momin Saeed, AMBA '10, winner of the Samsung tablet. 

From left: 
Bertrand Malsch, 
Veikko Thiele, 
Dean David 
Saunders and  
Jean-Etienne  
de Bettignies.

We asked. You answered!
Thanks to all who responded  
to our reader survey

Respondents generously shared their views on what they liked 
and what could be improved. We listened and hope you like this 
issue’s new look, shaped by the feedback we received. Let us know 
what you think at qsbmagazine@business.queensu.ca ▪
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The Queen’s Venture Network marked 
its launch in March at Workhaus, 
a new coworking community in 
downtown Toronto. Alumni and student 
entrepreneurs made the most of the 
evening of networking and a panel 
discussion led by Elspeth Murray, BSc’85, 
MBA’87, Associate Dean, MBA and 
Masters Programs and Director of QSB’s 
Centre for Business Venturing. ▪

Networking 101 for 
Start-Ups

Convocation 2015 

Jeff Carney, BCom’84, 
President & CEO, Mackenzie 
Investments and Co-President 
& CEO, IGM Financial Inc., 
was the guest speaker at the 
ceremony for Commerce, PhD 
and MSc graduates. 

Ian Friendly, BCom’83, 
retired Executive VP & COO, 
U.S. Retail, General Mills 
Inc., spoke at the ceremony 
for graduates of the Master 
of Finance, Master of 
Management Analytics and 
Master of International 
Business programs.

John Prato, MPA’89, MBA’91, 
Consul General of Canada 
in New York, was the guest 
speaker at the ceremony for 
graduates of the Executive 
MBA and the Cornell-Queen’s 
Executive MBA, which is now 
known as the Executive MBA 
Americas program.

Michael Kehoe, BCom’78, 
CEO, Cosmetica 
Laboratories Inc., spoke 
at the ceremony for 
graduates of the Full-time 
MBA and Accelerated 
MBA for Business 
Graduates programs. ▪

From left: Elspeth Murray, Graham McBride, BCom’85, Andrew Cherwenka, BCom’93, 
Somen Mondal, MBA’06, Marcus Daniels, AMBA’05, and Andrew Long, BCom’94.
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INSIDE GOODES

Professors Alfred Davis, Lew Johnson and Carol McKeen 
retire – from teaching, not necessarily from academia 

Au Revoir, 
Not Goodbye

Alfie Davis enjoys the last laugh at 
Goodes Hall, reflecting on a rich teaching 
career and rewarding retirement. This 
corporate finance professor joined QSB 
in 1981 and taught on the Commerce, 
MBA and MSc programs until his 
retirement in 2014.

What have you been up to  
since retiring?
My wife Marjorie and I have been living 
life to the fullest in Montreal. My main 
pursuits are gardening, travelling and 
enjoying family life. 

What do you miss least about teaching? 
Office hours, just before an assignment 
was due.

Did you have a favourite ‘dog-ate-my-
homework’ excuse from a student? 
Many years ago, a young lady showed up 
at my office asking to postpone writing 
an exam, scheduled within the next 
couple of days. Her excuse? She had a 
ticket for a boxing match in Las Vegas 
featuring Marvelous Marvin Hagler. If 
she didn’t leave Kingston that day, she’d 
miss the match. Being a sports fan, and 
impressed by her honesty, I said yes, 
provided that she would tell me all about 
it on her return. She kept her part of the 
bargain. (Hagler won, by the way.)

Lew Johnson relaxes in his Goodes Hall 
office. Highlights of this finance professor’s 
34-year QSB career include teaching 
Commerce and graduate students; 
publishing an impressive body of research 
in academic journals and in book form; 
and taking on leadership roles as MBA 
program Chair, as Academic Director at 
Herstmonceaux International Study Centre, 
and as Acting Dean. He is a recipient of a 
Commerce teaching excellence award and 
the school’s Research Scholar Award.

What’s next for you?
Same as ever. I’m not retiring, I’m just not 
getting paid any more. I still have several 
graduate students to work with, and I 
have my writing. I’ve just retired from the 
teaching part of academia.

What aspects of teaching will you miss? 
Many of my students have kept in touch 
after finishing my course, some of them 
for more than 30 years. This means that I 
made a connection with them and made a 
difference. Many teaching experiences are 
ephemeral so these connections are very 
meaningful.

What will you miss least?
Students who are more interested in their 
toys (phones, laptops, etc.) than in what we 
are discussing in class.

Carol McKeen drops in to Goodes Hall. 
Carol retired in Dec. 2014 after a 32-
year career that broke new ground. The 
school’s first female faculty member taught 
accounting, ethics and gender issues in 
management to Commerce and MBA 
students. Her research, sometimes SSHRC-
funded, explored gender issues, an interest 
that arose from her own experiences in 
male-dominated workplaces.

What have you been up to since  
your retirement? 
My partner Mike and I divide our time 
between our homes in Saltspring Island, 
B.C., Montana and Kingston. Travelling 
for pleasure and spending time with 
grandchildren keeps me busy, too.

Something my students (and  
maybe even my colleagues) didn’t 
know about me: 
My Grade 10 chemistry teacher assumed I 
would go to university and recommended 
that I also get a Master’s degree. I asked 
what the benefit would be, and he said I 
could teach at a university. Back in 1963, 
this was a remarkable idea, especially 
to me—the first in my family to even 
go to university. This story shows the 
importance of having mentors in our  
lives. I hope I similarly inspired some of  
my students.
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QSB organizational behaviour professor 
Matthias Spitzmuller has focused his 
recent research on team leadership 
and cooperative work behaviours. The 
long-time soccer player, fan and former 
TV-commentator has drawn some 
interesting parallels between what he’s 
learned first-hand on the pitch and what 
he’s discovered about workplace teams 
through his research in the academic field.

atthias Spitzmuller has 
long been interested in 
how to motivate teams and 
identify factors that drive a 
team’s success. “As a soccer 

player, I've always found it fascinating that 
a collection of individuals, no matter how 
good separately, rarely defeats a team that 
plays as a cohesive unit,” he says. “There's a 
synergy, a little something extra that teams 
can capitalize on if everybody is on the 
same page on the field.”

TEAMWORK (AT WORK)
AND THE 
BEAUTIFUL GAME

By Alan Morantz with Vanessa Santilli
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FEATURE | Teamwork (at work) and The Beautiful Game

In soccer, the players’ roles are distinct: a central defender’s role is clearly 
differentiated from that of a right winger, for example. Without these very specialized 
roles, a team would cease to function, Matthias says. To be successful, teams need a 
collection of individuals each willing to assume one very specialized role. “However, 
conflict can arise when too many players try to be the leader,” he cautions. “Instead of 
doing what is necessary for the good of the team, players may balk at taking on a role 
if it doesn’t put them in the spotlight, even if that role is crucial for the team’s success." 

This is where the issue of goal-setting comes into play. From personal mantras to 
grand vision statements, individuals and teams search for motivational techniques 
to give them an edge in the workplace. But for all the research and management 
ideas on the subject, there is still a fuzzy understanding of how individual and 
team motivations differ and how team motivation works in dynamic, real-life work 
situations.

“In our papers, we make the case that what we know about the motivation of 
individuals will not necessarily generalize to teams,” says Matthias in summarizing the 
results of the research he’s undertaken with Guihyun Park of Singapore Management 
University and Richard P. DeShon of Michigan State University. Their study was 
recently published in the Journal of Management, a prestigious academic publication. 

The researchers focused on three types of goals: “specific learning” goals, such as 
acquiring new skills; general “do your best” learning goals; and “specific performance” 
goals. Previous research had shed light on when each type of goal is most effective at 
the individual level; for example, learning goals should be set when tasks are complex 
and skill is low. Surprisingly, the researchers found that this might not be the case 
when looking to optimize team effectiveness through goal-setting.

For their study, Matthias and his colleagues recruited 320 undergraduate students 
and divided them into four-person teams. Each team participated in a command-
and-control computer simulation in which they had to complete certain tasks, which 
allowed the researchers to manipulate the type of goal set for the team as well as the 
complexity of the task itself. Team coordination, individual motivation, and team 
performance were measured to identify the impact of goal-setting in teams.

The researchers found that our knowledge of how to best motivate individuals does 
not, in fact, hold true for the motivation of teams. In particular, they found that specific 
learning goals were not nearly as effective at motivating teams as were general “do your 
best” learning goals and very specific performance goals. Moreover, they found that the 
mechanism leading to the disparity in performance was the level of team coordination. 
The “do your best” approach allowed team members to better work together and 
support one another as they tackled a complex challenge, whereas specific learning 
goals actually hindered team coordination and performance, particularly as the task 
became increasingly complex. Why was this the case? Because team members were 
focused on their individual learning goals, not on overall team performance.

The availability of teammates with whom one can exchange information and 
engage in mutual support enables teams to deal more readily with complexities than 
can individuals working alone, the researchers note in Organizational Behavior and 
Human Decision Processes, a noted academic journal. 

This finding has significant implications for managers and teams as they establish 
goals for tasks. Management practices do not work on the basis of a one-size-fits-all 
approach; managers must adapt their goal-setting practices when motivating a team, 
rather than an individual, to successfully perform a complex task. As the researchers 
point out, “Managers should not assume that the same types of goals that work 
effectively with individuals will also work effectively with teams.” 

Matthias, ever the soccer enthusiast, adds, “That’s as true for business 
organizations as it is for soccer clubs.” ▪

The researchers found 
that our knowledge of 
how to best motivate 
individuals does not, in 
fact, hold true for the 
motivation of teams.

This feature summarizes 
two articles about Matthias 
Spitzmuller’s research that 
appeared originally on 
QSBInsight.com, the platform  
of choice for summaries of 
leading-edge research from QSB 
faculty and renowned thought 
leaders. New content is added 
regularly and includes incisive 
articles, video interviews, live 
and on-demand webinars and 
white papers that cover a 
multitude of business topics. 

QSBinsight.com

http://www.qsb.ca/insight/
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START-UPS
SNAPSHOT     By Shelley Pleiter

ur regular feature on new ventures launched by QSB alumni returns. We continue to receive submissions about 
the new ventures launched by both QSB grads and current students. Three are showcased in the following pages 
and, along with many other new venture stories, are also available online at qsb.ca/magazine/startups.

My company, Rover Parking, 
is to parking what Airbnb 
is to rental lodgings. Rover 
provides parking that’s 
easy to find, inexpensive 
and cashless. People with a 
parking space to spare can 
share it on Rover and make 
a few extra dollars. People 
looking for a spot can use 
their mobile phone to locate 
and pay for one close by, 
at costs significantly lower 
than those charged by public 
and commercial lots. 

What business problem does your company solve? 
Rover is about more than just parking. It’s also about communities 
working together to drive change. Parking is a big part of every 
community, and by making it more user-friendly, affordable and tied 
to a good cause, everyone benefits. 

If you have an unused parking space, why not let someone park 
there? It sits empty while people circle the block, frustrated in their 
search for a spot. Studies have shown that 30% of traffic congestion 
in urban areas is a direct result of people trying to find places to park, 
a task that averages more than 15 minutes. That creates unnecessary 
carbon emissions and wastes fuel. The Rover app changes that by 
allowing people to use their mobile phones to find, book and pay for 
parking in a fraction of the time. 

TIM WOOTTON, AMBA’13
CEO, Rover Parking 
roverparking.com

At Rover, we believe in giving back to the communities 
that support us. Rover will contribute a portion of every 
parking transaction to various community charities. 
Every time a vehicle is parked using Rover, a cause in that 
community is moved forward a little further.

Scope
This Toronto-based start-up with five employees is set 
to launch locally in late June, 2015, and plans to expand 
globally in quick succession. 

http://www.qsb.ca/magazine/startups
http://roverparking.com/
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Our company, 2by2 Strategies, is the creator of 
CompTrak, an end-to-end compensation-management 
software that empowers companies of all sizes to 
develop, process, analyze and report on a suite of 
customized compensation plans specifically designed for 
their organization.

Our “aha moment” 
We met in 2008 at the start of our Queen’s Executive 
MBA studies and were fortunate to have been part of 
the great EMBA Team Markham 2010. The focus on 
teamwork within the program made us both realize that 
a high-functioning team will always outperform a group 
of individuals. Although we may not have been aware of 
it at the time, we had our “aha moment” while working 
on an international consulting-project assignment in 
Hong Kong. That’s when we realized we could probably 
achieve something special working together!

What business problem does your company solve?
We support companies by enabling the administration 
of numerous fixed and variable compensation plans as 
part of a single solution. This includes the management 
of a variety of incentive award programs, ranging from 
short-term bonus and commission plans to more 
sophisticated mid-term and long-term incentive plans. 
Our core services include the design, development 
and implementation of compensation plans, program 
management, software development, communications 
material production, analytics and reporting. We have 
also participated in numerous strategic reviews and 
consulting engagements for a variety of companies across 
multiple industries.

We have a highly skilled team of compensation 
consultants, business analysts and software developers 
who work closely with our clients, which include Royal 
Bank of Canada Capital Markets and Royal Bank of 
Canada Investor and Treasury Services.

Scope
16 employees, based in Aurora, Ont; annual revenues in 
excess of $2 million.

PERRY DOODY & LASSE SILEGREN, both EMBA’10
Partners, 2by2 Strategies Ltd.
2by2.ca

Lasse Silegrenn (left) and Perry Doody

http://2by2.ca/
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My company, Sea Container Cabin, 
constructs homes by repurposing 
shipping containers to offer a 
housing solution that is unique, 
sustainable, cost-effective, and less 
dependent on the electricity grid. 

What business problem does your 
company solve? 

Recycled shipping containers offer many advantages as building 
blocks for construction, but they defy traditional methods and 
building codes, creating significant barriers to adoption by the 
market. I wanted to break down the barriers for this design 
and construction method in Ontario, and develop the specialty 
know-how to propel the industry forward.

Something we tried that didn’t work was using a ceramic 
coating in an attempt to insulate a steel shipping container 
for use as housing in Canada’s cold climate. There was a myth 
in the industry that one coat of this expensive ceramic-based 
paint would do the job. We went to great lengths to validate this 
insulation method for a cold climate like Canada’s. We visited 
a manufacturer in Texas, confirmed technical specifications 
with product engineers and subsequently conducted our own 
bench-scale tests, all of which confirmed that ceramic-coating 
insulation methods only work in extremely hot temperatures 
and not in Canada’s colder ambient conditions. Thankfully we 
completed this investigation before proceeding with our final 
designs and project construction. 

The most fun I’ve had so far was when I introduced the concept, 
design and ultimate construction of our prototype to municipal 
building officials and local contractors. It was rewarding to see 
their initial curiosity turn to excitement at being part of something 
unique and sustainable. Building Project Octopod, a shipping-
container cabin in Bobcaygeon, Ont., that functions off the grid 
using only solar power, has been an amazing process. The cabin’s 
large, central, octagonal great room is the hub from which seven 
recycled sea containers, each with a different function, radiate 
outwards. Seeing the project in the pages of Cottage Life magazine,  
qsb.ca/seacontainercabin_article, was also pretty exciting. ▪

Do you have a new 
venture you’d like to 

profile?

Visit  
qsb.ca/magazine/newventures  

to submit your story. 

It will appear online and be 
considered for inclusion in a future 

print edition of the magazine. 

JASON RIOUX, AMBA’05
Sea Container Cabin 
seacontainercabin.com

http://seacontainercabin.com/
http://seacontainercabin.com/cottage-life-features-cozy-shipping-container-cabin/
http://qsb.ca/magazine/newventures
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alk about a scheduling conflict. Spencer Massie, EMBA’99, 
faced a major dilemma in February when he had to choose 
between two major events whose dates coincided. 

Should the founder and Managing Director of Clos du Soleil 
winery attend an important meeting with fellow members of the 
board of the B.C. Wine Institute in Victoria? Or should he hop across 
the pond for the reopening of Canada House in London by Her 
Majesty, The Queen? 

In either case, wine would figure in the equation. The board 
dinner would entail schmoozing several MLAs and parliamentary 
secretaries the same day B.C.’s budget was to be tabled. At the Canada 
House events, Spencer would be introducing his award-winning 
wines to a veritable who’s-who of the Canadian expat and British 
establishments. 

Spencer ended up attending the board dinner, taking an 
overnight flight to London the next day, arriving at Heathrow airport 
the following morning, just as The Queen was unveiling the plaque 
some 30 km away. While he missed Her Majesty, a swift change-of-
clothes later, Spencer arrived just in time for that afternoon’s VIP 
reception, where Clos du Soleil’s wines were featured.

WINE
FIT FOR A 
QUEEN
By Shelley Pleiter

Spencer Massie’s Clos du Soleil winery showcased its 
wares to a royal audience when Canada House reopened 
in London in February.
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“We have a 100-year plan. When competing against Old-World wineries that 
have operated for hundreds of years, you have to,” says Spencer.

Above: John Whaites, David Brock and 
Spencer Massie at the Canada House 
reception in February, 2015.
Left: The Queen signs the guest book 
at the reopening of Canada House. 

“It was an amazing experience,” says Spencer, “though the jet lag was 
brutal!” In addition to meeting several notables, including Bank of England 
Governor Mark Carney, former Foreign Affairs Minister John Baird and 
High Commissioner Gordon Campbell, Spencer relished the opportunity 
to introduce his company’s wines to potential customers at the reception 
and subsequent black-tie dinner. “We have some work to do in promoting 
Canadian wines abroad,” Spencer explains. “Canada is often thought of as  
the land of ice and snow. Even though our ice wines have been around for a 
while, the reputation of Canadian table wines is just starting to register on  
the world stage.” 

Spencer has been doing his part to help raise the profile of B.C. wines 
since getting into the wine-production business nearly a decade ago. In 
addition to his role at the B.C. Wine Institute, he has presented his wines 
internationally, in both Europe and Asia. It was while preparing to attend 
London Wine Week 2015 that Spencer heard from his High Commission 
contacts about the renovation of Canada House and its high profile 
reopening. Most of the associated events’ wine sponsorships had been 
snapped up by bigger players, but Spencer was able to nab the spot as the 
sole B.C. winery sponsor. He also used his February trip to line up a London-
based wine agent to help his company break into the lucrative, sophisticated 
and very large U.K. wine market. 

The lush Similkameen Valley – home to Clos du Soleil winery.
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Best dessert wine in Canada

Clos du Soleil’s 2013 Saturn Select Late Harvest 
Sauvignon Blanc took first place in dessert wines 
at the prestigious InterVin wine competition in 
2014. It was one of four wines that each prevailed 
in its category over the nearly 1,350 submissions 
from around the world that competed. This 
annual competition recognizes the best wines 
available to Canadian consumers. 

The judges’ verdict: “This exotic and 
honeyed late harvest Sauvignon Blanc bested 
icewines and other more expensive wines to 
take top honours in the sweet wine category. 
Judges loved its luscious core of tropical fruit 
and intensely perfumed nose that presented a 
range of textbook ripe Sauvignon Blanc notes.” 
($28.90/375 ml) 

It’s a long way from the winery in the Similkameen 
Valley hamlet of Keremeos—population 1,300—to the bright 
lights of London. It’s a path Spencer has been on since his 
retirement from the Royal Canadian Navy in 2000, one year 
after completing his Queen’s Executive MBA. He’d long had an 
entrepreneurial bent, which—perhaps surprisingly—his military 
experience had helped foster. “There is a lot of planning and 
structure when you work in naval operations,” Spencer explains. 
“Once you get into action, though, all hell breaks loose and 
you’re constantly re-planning on the fly and adjusting to new 
conditions. Launching a new business turned out not to be  
that different.” 

Spencer had gotten his entrepreneurial feet wet while still in 
the military, providing corporate expertise for a family-owned 
catering and restaurant service enterprise in Charlottetown, 
P.E.I. After retiring from the navy, Spencer embarked on a 
second career in civilian life, first in hospital administration in 
Toronto and, later, in strategic consulting in Vancouver. 

The allure of starting a new venture eventually proved 
impossible to resist. It was simply a matter of finding the best 
fit. Spencer had long been a food and wine aficionado, and, with 
a group of like-minded friends and former colleagues, he finally 
took the plunge and launched the winery in 2006. 

The first task was to find an expert wine-maker to advise on 
which property to purchase. Then Ann Sperling, Spencer’s highly 
experienced wine-maker of choice, became available to take on 
viniculture operations. It took three years from the winery’s 

initial planting before its first grapes appeared. Clos du Soleil’s 
first release came in 2008, when it produced 75 cases each of red 
and white wines. It’s only within the last year that the winery 
has started to come into its own, Spencer says. Last year, Clos  
du Soleil produced 5,000 cases of its artisanal, high quality  
wines featuring Bordeaux varietals of Cabernet Sauvignon, 
Merlot, Cabernet Franc, Malbec, Petit Verdot, Sauvignon Blanc 
and Semillon.

“Eight years after starting, we’re finally completing the 
last big piece of the start-up phase,” Spencer says. “We’re just 
finishing the construction of a 4,000-square-foot facility that is 
due to open in June and be ready in time for the fall harvest.”

An eight-year start-up phase isn’t exactly the norm for 
most new ventures, Spencer concedes, but adds that the wine 
industry is a different beast. “We have a 100-year plan. In this 
business, when competing against Old-World wineries that have 
operated for hundreds of years, you have to. I won’t live to see 
the culmination of the plan, but I’m very passionate about this 
industry. I expect to still be sweeping out the cellar when I’m in 
my 90s!” 

Spencer divides his time between Keremeos, in B.C.’s southern 
interior, and his permanent home in Victoria. As part of a succession 
plan, Michael Clark, BSc’96, joined in 2014 as Winemaker and 
Co-Managing Director. Spencer intends to remain the company’s 
roving ambassador, strategy specialist and hands-on floor sweeper, 
as required. 
www.closdusoleil.ca ▪

About Clos du Soleil 

 ■ Located in the Similkameen Valley, 
approximately 45 km from the 
Okanagan Valley in B.C.’s interior.

 ■ Takes its name from a 
French term meaning an 
enclosed vineyard of the sun. 
The enclosure is the mountain 
that forms a tall natural stone 
wall at the back of the vineyard. 
The long hours of sunshine that 
pour into the Valley is another 
hallmark of this microclimate. 

 ■ One of the oldest of 18 small 
wineries in the Similkameen Valley, 
none of which produce more than 
6,000 cases of wine per year. 
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Top: Peng-Sang Cau  
with Prime Minister 
Stephen Harper on a 
trade mission to China. 
Bottom: Peng in front 
of Transformix’s latest 
innovation, the CNC 
AssemblyTM fabricator. 

ANYTHING 
BUT BLACK
By Shelley Pleiter

Peng-Sang Cau rarely wears solid black. This survivor of 
Cambodia’s killing fields, now CEO of a tech-manufacturer, 
has personal reasons for wearing colourful outfits that have 
nothing to do with fashion.

t’s been 20 years since Transformix Engineering launched in the Kingston 
basement of Peng-Sang Cau, BCom’94. Together with three Queen’s 
engineering grads, Peng and her fellow co-founders have built the company into 
a producer of automated machinery that enables customers to assemble small 
plastic parts or products at high speed. The company has thrived under Peng’s 

leadership as its CEO.
As a non-engineer at the helm of an engineering company, and as a woman in a 

male-dominated field, Peng has had to face her share of obstacles. However, none come 
close to the life-and-death struggle that brought her and her family to Canada from 
war-torn Cambodia in the late 1970s. 

Escape from the killing fields of Cambodia

Peng’s parents had left China for a better life, settling in Phnom Penh, Cambodia, 
where Peng’s father owned a successful bicycle-parts business. Her mother looked 
after the family’s ten children and a household of servants, while also serving as the 
company’s human resources manager. With no schooling past Grade 2, her parents 
managed to build a comfortable life for the family, until 1975, when the Pol Pot regime 
came to power. Like nearly all Cambodians, the Caus were displaced from their home 
and sent to a farm collective, where starvation, torture and death were everyday events. 
The worst moment came when Peng’s eldest sister was taken away by soldiers, never 
to be seen by the family again. Terror of a different type followed in early 1979, when 
the Caus fled gun battles, dodging bullets and the bodies of fallen compatriots when 
Vietnam invaded Cambodia. 

PROFILE
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Desperate measures were called for, so the family sold its 
meagre remaining possessions to fund their escape to Thailand, 
even though Peng’s mother was heavily pregnant with her 
eleventh child. During a daring nighttime escape, the family was 
robbed by a gang tipped off by a paid guide before finally arriving 
at a Thai refugee camp with nothing but the clothes on their 
backs.

They found safety in Thailand, but not permission to stay 
permanently. Home was a tent, with raised planks for beds, 
shared with ten other families. “When it rained, my mother 
would tell us to go outside and wash up,” Peng recalls. After a 
year of searching for a country that would offer safe haven, the 
family secured a new home in Canada with the help of a cousin 
in Regina. 

Peng remembers the kindness of a fellow refugee couple 
who gave each child an outfit before the Caus’ departure 
from Thailand. “They had nothing, and yet they showed us 
amazing generosity,” Peng says of this couple, who later settled 
in Montreal and who remain close family friends. She also 
remembers the long flight from Thailand (she was sick, unused 
to the foreign food), and her first exposure to TV (“an episode of 
‘The Hulk’!”). 

A fresh start and new life in Canada

Of course, beginning from scratch in Regina brought new 
challenges. For starters, not one family member spoke English. 
Peng’s father initially worked as a dishwasher, budgeting $5/
day for food for the entire family and sending what money he 
could to relatives and former employees left behind. He also 

saved enough to repay the Canadian government the cost of 
the family’s flight to Canada. The entire Cau family remains 
grateful to the Canadian government for the freedom they have 
in Canada, Peng says. 

All the children had part-time jobs, as newspaper-carriers, 
office cleaners, and fast-food counter staff. The hard work 
paid off with the launch in 1991 of Ngoy Hoa Asian Foods, the 
Cau family grocery store, still operating in Regina under the 
leadership of Peng’s brothers, Heng and Hee Cau. Another 
sister, Hung Cau, and brother, Weng Cau, manage the family’s 
property development company, Syndicau Development Inc. 

In this tight-knit family, failure wasn’t an option. “Except 
for me,” Peng laughs. “I failed Grade 2, but I made up for it 
when I skipped Grades 3 and 5!” By the time she finished high 
school, Peng was the top student in her class and the recipient 
of numerous academic and leadership awards. She applied 
for university scholarships, despite the fact that, as Peng says, 
“I’m from a very traditional family with very traditional values, 
which meant that girls were not allowed to leave home until 
marriage. My sister, Hung, had already left home to work at Bell 
Northern Telecom in Ottawa, and my grandma was very upset 
by this. My mother was not about to allow a second unmarried 
daughter to leave home and bring shame to the family.”

Peng vividly recalls a summer day after her high school 
graduation when she was outside, helping bring in laundry 
from the clothesline. “I mentioned to my mother that I’d 
received another scholarship offer from Queen’s,” she recalls. 
“My mother asked, ‘How much?’ and I told her the amount. She 
waited a moment and then said, ‘OK, leave it to me. I’ll  
tell Grandma.’”

The Cau family the day they 
left a Thai refugee camp for 
Canada. Peng is in the front, 
second from right, standing 
next to a friend. 
The Cau children’s colourful 
outfits (gifts from a refugee 
couple who “had nothing”) 
were a welcome change from 
their former black uniforms.
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Peng’s time as a Queen’s Commerce student was her first 
taste of real independence. It was a difficult experience at first, 
she recalls. “It felt like a school for the privileged, which I was 
not. And from Day One, I lagged behind most of my classmates, 
because we didn’t have Grade 13 in Saskatchewan,” she says. 
She soon made friends, mostly with engineering students, was 
involved in the Commerce Society, and went on an exchange to 
Germany— another life-changing experience, thanks in part to 
two QSB professors. “On my first attempt, I was turned down 
because my marks were below the cut-off,” Peng explains. “Later, 
Prof. Frank Collum told me how disappointed he was that I 
hadn’t fought for myself, since I was less than a percentage point 
below that cut-off. I’ve remembered that lesson. Now I question 
everything and I’m certainly not afraid to speak up for myself!” 

The following year, however, her improved marks enabled 
her to go on exchange. During her term at the Kaiserslautern 
University of Technology, she went on a trip to various NATO 
and EU organizations organized by then-professor and former 
brigadier-general Don Macnamara. “It turned out that he had 
been part of the Canadian military contingent at the refugee 
camp in Thailand where my family had lived!” says Peng. 

Transformix launches: From humble beginnings to 
manufacturing success

Following her graduation from the Queen’s Commerce program 
and a brief stint at Unilever in 1995, Peng joined three Queen’s 
electrical engineering grads, Martin Smith (’94), Ken Nicholson 
(’92), and Richard Zakrzewski (’93)—whom Peng later married— 
to launch Transformix. 

The co-founders started small, with a contract to produce 
2,500 boxes to encase apartment building alarms. One contract 
led to another, until the company had found its niche as a 
producer of automated machinery that enables customers to 
manufacture small plastic parts or products at high speed. The 
company has grown to employ nearly 50 workers housed in two 
facilities totalling 90,000-sq-ft on the outskirts of Kingston. 
Its newest innovation, CNC AssemblyTM—a flexible, high speed 
assembly technology—will be the subject of an upcoming 
episode of ‘How It’s Made’ on the Discovery Channel and was 
the runner up in the 2014 Most Innovative Technology chosen by 
the U.S. Medical Device Briefs magazine. 

The company and its products have also been showcased 
on the world stage. In 2014, Peng participated in Canada’s trade 
missions to the Netherlands and China in the spring and fall. 
Led by Prime Minister Harper, the tours brought together 

“We need to get people to care about manufacturing and to get a louder message out 
that this country’s economic success depends on manufacturing,” says Peng.

cabinet ministers and Canadian business leaders invited by the 
government, for the purpose of increasing Canada’s exports 
abroad. On both trips, Peng was one of only a few women, and 
the only female CEO of a manufacturing enterprise. 

 

Peng-Sang Cau’s definition of success

Life in Kingston is remarkably calm in comparison to the turmoil 
of Peng’s early years. This single mother of two divorced and 
bought out her former husband’s share in Transformix several 
years ago. Now engaged to be married again, Peng is looking 
forward to the next chapter of her busy life. In addition to 
running the business as a very hands-on CEO, Peng is on the 
board of Kingston General Hospital and is a member of the 
Research Matters Advisory Panel of the Council of Ontario 
Universities. She was inducted into Kingston’s Business Hall 
of Fame in 2010, was named Kingston Business Woman of the 
Year in 2011 and is the 2015 recipient of Queen’s Jim Bennett 
Achievement Award “for her entrepreneurial spirit and leadership 
in Kingston’s business development.” 

Peng is a frequent guest speaker, often asked to relate the 
story of her success in business and in life. “I’m from a humble 
family; we all worked very hard. I don’t consider myself a big 
success,” she muses. “I don’t drive a fancy car. I don’t live in a big 
house. But I do have a great wardrobe!” she laughs. (Ed. Note: she 
wore a white silk embroidered jacket over a white jersey dress 
and killer patent-leather stiletto heels with gold studs the day of 
our interview.) “Maybe that’s because I spent four years during 
the Pol Pot Regime wearing a government-issued black tunic and 
pants, day in and day out.” When asked how she’d measure her 
personal success, she pauses. “I have a great four-poster bed. It’s 
the most comfortable bed you could imagine. Sometimes, when I 
lie in that bed at night, that’s when I feel like I’ve made it.” 

The days of the wooden planks that constituted her bed in 
the Thai refugee camp are, mercifully, far behind her. ▪

Do you have a  
story to share?

Pitch your idea to  
SPleiter@business.queensu.ca. 

If it hits the mark, we’ll be in 
touch to provide direction to 
help you write your article.
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ean Silcoff, BCom’92, has co-authored Losing the Signal: 
The Spectacular Rise and Fall of BlackBerry with fellow Globe 
and Mail reporter Jacquie McNish. Their book, released in 
May, relates the story of the iconic company that created an 
addictive smartphone, which generated nearly $20 billion in 

annual revenue at its peak. The authors tell the story of how Jim Balsillie 
and Mike Lazaridis, the company’s two mismatched CEOs, outsmarted 
more powerful competitors with a combination of innovation and sharp-
elbowed tactics; and how, once on top of the world, they lost their way. 

In the following excerpt from Chapter 13, the authors delve behind-the-
scenes into the problems that plagued the launch of the BlackBerry Storm 
in late 2008. This new release was the company’s first smartphone with a 
touch-screen rather than physical keyboard. Designed to compete head-to-
head with the iPhone, Storm was initially embraced by Verizon, one of the 
largest cellphone carriers in the U.S. But the glitch-plagued initial release 
cost Verizon dearly, with mounting product returns and negative publicity. 
Verizon claimed it was payback time, to the tune of $500 million, while 
BlackBerry executives scrambled to fix the problems.

Chapter 13 – Disconnect

Jim Balsillie wasn’t going to waste a minute of the short flight to New
Jersey aboard RIM’s Dassault Falcon 900 jet. The RIM chief had been 
summoned to Verizon Wireless headquarters in Basking Ridge, and as they 

SHORT-
CIRCUITED

Sean Silcoff, BCom’92, and MJ’94 
(Carleton University) is a business writer 
with The Globe and Mail and before that 
the National Post and Canadian Business 
Magazine. He is a two-time National 
Newspaper Award winner. He lives in the 
Gatineau Hills near Ottawa with his wife 
and three children.

Jacquie McNish is a senior writer with The 
Globe and Mail and, before that, the Wall 
Street Journal. She has won seven National 
Newspaper Awards and is the author of 
three best-selling books, two of which 
won the National Business Book award, 
including The Third Rail—Confronting our 
Pension Failures, with co-author Jim Leech. 

Globe and Mail reporters Sean Silcoff 
(BCom’92) and Jacquie McNish uncover how 
BlackBerry lost its way in their new book. 
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sat in their boardroom in the sky, Balsillie led a team of 
RIM sales executives one last time through the possible 
scenarios that lay ahead. Mike Lazaridis was not along 
for the ride. The man who had sold Verizon on Storm 
had turned down his partner’s invitation to face the 
carrier alongside him.

It was spring 2009, and the Storm’s initial success 
was now a distant memory. “It was the best-selling 
initial product we ever had,” says Lazaridis, with one 
million devices sold in the first two months. “We 
couldn’t meet demand.” But as Verizon customers—
many of them first-time BlackBerry buyers—began 
using the Storm, something didn’t seem right. The 
browser was painfully slow. The clickable screen didn’t 
respond well in the corners and the device often froze 
and reset. BlackBerry devotees who tried Storm found 
it awkward and slow typing with one big button, rather 
than a physical keyboard. The reviewers had been 
right. “The thing was a mess,” says Jon Rettinger of the 
consumer gadget review site TechnoBuffalo. Rettinger 
was one of the first people to get his hands on the 
device before it was released to the public. “It was fine 
for phone calls, but unusable for any sort of input at 
all.” Customers flooded back to stores dissatisfied with 
their touch-screen BlackBerrys.

Balsillie knew returns were high. What he didn’t 
realize was how severe the problem was. As their 
meeting got under way, Verizon’s chief marketing 
officer, John Stratton, laid out the shocking news to 
his guests from Waterloo. Virtually every one of the 
first batch of about one million Storms shipped needed 
replacing. Many of the replacements were being 
returned as well. The Storm was a complete failure, and 
he wanted RIM to pay. “You’re going to make us whole 

on the money we’ve spent fixing your Storm product 
problems,” Stratton told Balsillie, “or we’ll revisit our 
whole supplier relationship with you. This is your 
responsibility. We expect you to step up because this 
is your fault, not ours.” Verizon wanted close to $500 
million from RIM. 

The options were dire. If Balsillie gave in, it 
would set a bad precedent and wipe out that quarter’s 
earnings. RIM would have a public relations fiasco on 
its hands, forced to reveal how poorly Storm had fared. 
RIM had worked hard to build its relationship with 
Verizon, but there was no certainty that caving would 
win him any favors with an unsatisfied customer. 

“I can’t write a check like that,” Balsillie said. 
Instead, he and his team walked Stratton through the 
action plan they had rehearsed on the plane. Balsillie 
offered Stratton a range of concessions, including 
a free repair and upgrade program and a cache of 
complimentary BlackBerrys. The fix would cost RIM 
more than $100 million, but that would barely dent 
RIM’s income statement compared to the bath it would 
have to take to make Verizon whole. 

Stratton wasn’t happy, but he had little choice. 
Verizon had signed a “take-or-pay” deal, meaning it 
was stuck with the units it committed to buy. Stratton 
warned Balsillie this would dramatically change the 
carrier’s relationship with RIM. But Balsillie and 
sales vice president Craig McLennan, who attended 
the meeting, believed Verizon would forgive them. 
“RIM had faced challenging situations in the past and 
we’d always figured out a way to make it work,” says 
McLennan. 

At first, that seemed to be the case. Verizon 
launched promotions to move more Storms through 

Virtually every one of the first batch of about one 
million Storms shipped to Verizon needed replacing. 
Many of the replacements were being returned as 
well. The Storm was a complete failure. 
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believed it would succeed now that the bugs on the original 
Storm were fixed. Despite Storm’s dissatisfied customers, 
there was still huge consumer interest: one year after the 
Storm launch it ranked third only to the Pearl and iPhone in 
buyer intentions among prospective U.S. smartphone buyers, 
according to the market research firm comScore. But the 
improvements on Storm 2—including new technology that 
enhanced the click screen’s responsiveness—didn’t help: sales 
were tepid. It wasn’t until well into development of a third 
clickable touch-screen device for AT&T in early 2010 that 
Lazaridis abandoned the click feature altogether. That only 
happened after the carrier requested RIM drop the mechanical 
technology and just do a regular touch-screen, like its rivals.

Although the market rejected his initial touch-screen 
approach, Lazaridis believed the four pillars of BlackBerry’s 
success—good battery life, miserly use of carrier spectrum, 

FEATURE | Short-Circuited

mid-2009 and committed to sell the sequel, Storm 2, that fall. 
But McLennan soon sensed something wasn’t right. Demand 
from Verizon for the Curve, another BlackBerry handset, fell 
significantly below expectations over the summer months and 
its commitment to Storm 2 was lukewarm. If the carrier was still 
looking for its Apple killer, McLennan could tell from the size of 
its order that Storm 2 wasn’t it. Whatever Verizon was planning 
to promote during the upcoming pre-Christmas marketing blitz 
that year, BlackBerry wouldn’t get the starring role. “We knew 
something was going on; we just didn’t know what or with 
whom,” says McLennan.

Storm’s failure was a rude awakening that resonated deeply 
within RIM. For the first time since it went public, RIM had 
delivered a product that widely missed the mark. Given the 
opportunity to vault past Apple and regain its lead in the 
smartphone race, RIM had fallen short. RIM was used to winning 
praise and adulation for its devices; now critics were questioning 
whether it could still innovate. “Everybody was upset. It was 
demoralizing for the whole organization,” says Don Morrison. 
“You’re shattering the very fabric of what BlackBerry stood for.” 
Larry Conlee, who accepts his part of the blame for Storm, says: 
“We thought it was within our ability to get it done. We were 
wrong. I think people were embarrassed.”

But Lazaridis didn’t treat Storm like a failed product. It was 
RIM’s first crack at a new technology. Sometimes, like with 
the Bullfrog and the Leapfrog a decade earlier, manufacturers 
needed a second try to get things right. When he looked at Storm, 
Lazaridis saw its technical achievements: it had a good camera, 
video streaming capabilities, a great speaker, and a replaceable 
battery. It was Verizon’s first 3G device. Most of all, he loved 
the clickable screen. Lazaridis hated the sensation of typing on 
glass, of using a touch-screen keyboard that didn’t physically 
respond to every click. He couldn’t fathom that consumers 
might not love his clickable screen—it had to be the fault of his 
staff for delivering a poorly built product. “We let Mike down, 
in his mind, because he made a request and we didn’t deliver,” 
says Morrison. “Whether the request is reasonable or not is not 
part of that sentence.” David Yach, Lazaridis’s chief technology 
officer in charge of software, shouldered much of the blame from 
Lazaridis for Storm’s shortcomings. “He would say, ‘You must 
have crappy people,’ ” Yach says. “He was clearly frustrated. From 
his perspective he felt that he was let down.”

If the smartphone world was shifting to touch, Lazaridis 
was convinced Storm was the kind of device BlackBerry should 
continue to make and one that consumers would embrace. RIM 
would try again with a clickable screen on Storm 2. Lazaridis 

Research In Motion co-CEOs Jim Balsillie 
(left) and Mike Lazaridis talk to the media 
after an Ontario Securities Commission 
hearing in Toronto on Feb. 5, 2009. 
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Battery life didn’t matter. Cost didn’t matter. That’s 
their genius. We had to respond in a way that was 
completely different than what people expected.” 

By early 2009, Lazaridis decided the answer was 
to put a better Internet browser on the BlackBerry. 
He had long been frustrated that RIM’s browser was 
inferior to the one on his computer. Most websites 
were not built for mobile devices, so in the early 
days RIM had custom-built technology that grabbed 
data from the sites and filtered them into barebones 
versions of the pages for BlackBerry users—the “baby 
Internet,” as Steve Jobs had called it. Yach’s team had 
built a new browser for Bold and Storm that more 
closely resembled the iPhone’s browser, but it was 
often slow and awkward; pages didn’t fully display 
and were harder to navigate.

Lazaridis realized that to match Apple, RIM would 
have to base its next browser on the freely available 
technology called WebKit. It was commonly used on 
personal computers and rendered the best handheld 
surfing experience available, like the iPhone’s Safari 
browser. That summer, Lazaridis bought a Toronto 
start-up called Torch Mobile for $13.6 million. 
Torch had built WebKit browsers for Motorola, and 
Lazaridis was convinced it made the fastest mobile 
browser in the market. Now it was his. ▪

Excerpt from: Losing the 
Signal: The Spectacular Rise 
and Fall of BlackBerry by  
Jacquie McNish and Sean 
Silcoff ©2015.  
Published by HarperCollins 
Publishers Ltd.  
All rights reserved.

Storm’s failure was a rude awakening that resonated deeply 
within RIM. For the first time since it went public, RIM had 
delivered a product that widely missed the mark.

security, and the ability to type—still applied in 
the new smartphone world and gave his company 
its competitive advantage. To him, those elements 
“made a BlackBerry a BlackBerry,” says one former 
top-level executive. Two years after Apple’s launch, 
it still amazed Lazaridis that iPhone users had to 
cart around adaptors to power up depleted batteries. 
His early prediction that Apple would cause AT&T 
headaches also proved right. By 2009, users of 
the network-hogging iPhone were squeezing the 
carrier to its capacity, reducing overall network 
reliability for all customers. Consumers took to 
social media to complain about the lousy service 
and Consumer Reports ranked AT&T worst for 
dropped calls. The mobile carrier’s CEO, Ralph de 
la Vega, further rankled customers by warning he 
would have to start jacking up prices or cap data 
use. AT&T hadn’t counted on the flood of data use 
that was overwhelming its network, and Apple’s 
unwillingness to help worsened relations between the 
two. While AT&T was activating millions of iPhones 
per quarter—drawing customers away from other 
carriers—and charging 1.6 times more than other 
subscribers, the huge subsidy it paid Apple to offset 
the cost of the iPhone cut deeply into its earnings.1 

But there was no going back. Apple may have 
broken the rules for smartphone makers, but it was 
setting the agenda for the wireless industry. RIM, 
like others, were now followers. “We built a perfectly 
evolved, optimized service and product offering 
that made the industry take off,” says Lazaridis. 
“There was a point where the carrier, by changing 
the rules, forced all the other carriers to change 
the rules eventually. It allowed Apple to reset what 
the expectations were. Conservation didn’t matter. 

1 Stephen H. Wildstrom, “How Apple’s iPhone 
Reshaped the Industry,” Bloomberg Businessweek 
Magazine, December 10, 2008.
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11 2 THANK
YOU!3

NINE 
THINGS
Jim Leech promised his parents  
he’d never forget

hen Jim Leech, MBA’73, spoke to the Full-time MBA 
class in March, many were taken aback by the title of 
his presentation, “What I didn’t learn in my MBA”. He 
explained that while his MBA experience had taught him a 

lot, he also learned much outside of the classroom in the years leading 
up to his Queen’s studies and in the 45 years in business that followed. 

The former CEO of the Ontario Teachers’ Pension Plan and 
current Chancellor of Queen’s proceeded to offer a candid summary 
of the professional and personal successes and failures that shaped 
him, both as a man and as a leader. It’s precisely this sort of candour 
that Jim has used to great effect in every leadership position he’s held. 

Be honest
With others and with yourself. 
The truth is a lot easier to 
remember and to rationalize. 
The answer that is in your 
heart as well as in your head is 
much easier to pursue.

Be brave
Don’t take the easy way out. Take risks. If 
you believe in a decision, make it. Don’t 
wait for someone else and risk losing the 
opportunity. By the same token, if you don’t 
believe in something, be brave enough to 
say “No.” You’ll build your self-confidence, 
plus you’ll never have to wonder, “What if 
I’d only had the courage to…” 

Be grateful
There are very few things you 
will achieve without the help 
of others. Let them know 
you appreciate it. If you do, 
chances are they’ll be there 
for you the next time, too; but 
if you don’t, you can bet they 
won’t be.

“Whenever I started a new job as ‘the boss’, I would tell 
the staff my life story,” he told the class. “Then every year 
after that, I would share my own 360-degree evaluation 
and performance review with the entire organization.” He 
found that by setting this example, he encouraged staff to 
be equally open with their supervisors and subordinates. 

In reflecting on his long career, he returned to his 
original message; life offers lessons at every step along the 
way. The nine things he had promised his parents he’d 
remember when he set out in the world turned out to be 
lessons he continues to apply to this day. 
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Be ready
Get as close to the decision-
making process as you can. 
See and understand what 
choices are available, how 
decisions get made and 
what factors really matter, 
and come prepared to play 
your ‘A Game’ at all times.

Be open-minded
Good ideas are everywhere— 
every department, every 
location, every level—and 
they’re just waiting to be 
recognized and developed 
into great ideas.

Be curious
Ask questions. Poke around. 
Continue your education. Broaden 
your perspectives. Find out why 
things are done the way they 
are. You’ll find the answer you’re 
looking for, as well as some you 
weren’t. I have found that the most 
fulfilled people are those who are 
intellectually curious.

Be generous
With your time, with your money, with your 
concern. Volunteer in your community. 
Help junior members of the team. Give a 
leg up to someone who’s struggling. The 
success they’ll enjoy as a result of the help 
you give them will be amongst the most 
meaningful rewards you’ll ever receive. ▪

Be passionate
I cannot think of anything 
worse than living and working 
without passion—if you are not 
passionate about what you are 
doing, get out! You will be doing 
yourself and those around you a 
big favour.

Be humble
Check your ego at the door 
and know that the team 
needs all of its members to 
roll up their sleeves and pull 
their weight. Only when 
you share the work, can you 
truly share the glory.

JIM LEECH, C.M., is Chancellor of Queen's 
University and a Senior Advisor with McKinsey & 
Company. In 2014, he retired as President and CEO 
of the Ontario Teachers' Pension Plan, one of the 
largest pension funds in the world. He chairs the 
boards of the Toronto General & Western Hospital 
Foundation and the MasterCard Foundation and was 
a founding director of Right To Play International. He 
co-authored, with Jacquie McNish, The Third Rail – 
Confronting our Pension Failures, which was awarded 
the 2013-14 National Business Book Award. 

Jim, an RMC graduate, is the Honorary Colonel of 
32 Signal Regiment, Canadian Armed Forces; a recipient 
of the Queen's Diamond Jubilee medal in recognition 
of his work with the True Patriot Love Foundation; and 
a Member of the Order of Canada. 

In May 2014, he was a member of Canada’s 
largest expedition to ski to the North Magnetic Pole, 
which was undertaken to raise awareness and funds 
for Canadian military veterans suffering from post-
traumatic stress disorder.

Follow him on Twitter @QUChancellor
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1940s

1941

John (Jack) Urie (BCom) died Feb. 25, aged 
95, just three days after the death of his 
beloved wife of 68 years, Dorothy (James). 
Jack was born in Guelph, but raised in 
Ottawa. Following a family tradition (father 
George, Meds’13; uncle Percy, Meds’19, 
and, later, his brother Norman, Meds’51), 
he chose Queen’s, and studied Commerce. 
After graduating at the height of WWII, 
he enlisted in the Cameron Highlanders 
and was shipped overseas. He landed in 
Normandy on June 8, 1944—D-Day plus 2—
and the following day was hit by shrapnel 
and broke his leg when his motorcycle 
drove over a mine near Caen. For his D-Day 

ALUMNI 
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service, he was awarded France’s Legion 
of Honour less than a month before his 
death. He was proud of his regiment and 
served for a time as Honorary Colonel of 
the Camerons. 

While back home recuperating from 
these wounds in hospital, Jack met Dorothy, 
a friend of his brother Norman. The couple 
married in 1946, then moved to Toronto, 
where Jack studied law at Osgoode Hall. 
After returning to Ottawa, he became 
a founding partner of the firm Burke-
Robertson, Urie, Butler & Chadwick.

Some of his accomplishments in 
a distinguished legal career captured 
headlines. He was an assistant counsel 
to the inquiry into the Gerda Munsinger 
affair, a 1966 sex scandal involving a federal 
cabinet minister and Munsinger, an East 
German spy. Three years later, he was on 
the legal team for St. Louis Blues rookie 
Wayne Maki, who was charged with assault 
after a fight with Boston enforcer Ted 
Green left Green with a shattered skull. 
Maki was acquitted when the court agreed 
that the attack was an involuntary reaction 
to Green’s provocation. The case  
is considered a landmark in the field of 
sports law.

Jack, a lifelong sports fan, travelled to 
Russia with the Canadian delegation for the 
1972 Summit Series. In 1979 he authored 
the federal Canadian Hockey Review, which 
examined hockey violence and the decline 
in skills that had eroded Canada’s standing 
as the No. 1 hockey nation. 

In 1973, he was appointed a federal 
court judge, a position that took him and 
Dorothy around the country. He remained 
on the Court as a supernumerary, retiring 
only in 2005. 

Jack cared for Dorothy at a retirement 
residence following her 2009 stroke. When 
she died on Feb. 22 of unexpected kidney 
failure, Jack was in the final stages of 
colon cancer. The couple’s three children, 
Jan Snell, Alison Banbury and David Urie, 
had all spent time alone with him just 
minutes before he died. The couple’s life 
together was celebrated on March 26 at a 
memorial service that included a Cameron 
Highlanders piper and honour guard.

1950s

1950

Donald Middleton (BCom, BA'49) died on 
Feb. 15, in Montreal. Husband of the late 
Doris (Hastings), father of Kristin (George 
Stedman), and grandfather of Matthew and 
Diana, he was raised in Moose Jaw, Sask. 
and was an accomplished pianist, a proud 
veteran of WWII and a longtime employee 
of Alcan.

1951

Robert (Bob) Montgomery (BCom, BA'50) 
died April 2, aged 86. Husband of Margaret 
(Macleod), father of Fraser, Heather and 
Scott (Sheila), and grandfather of seven, 
his career in law took him to Vancouver, 
Ottawa, Toronto and Calgary, concluding 
with his role as a Justice of the Court of 
Queen's Bench of Alberta. Bob served his 
church, his community, his country and his 
profession in many different capacities, and, 
through his love for the Navy (he attended 
the Royal Canadian Navy College at Royal 
Roads), he was fondly known to many as  
the “Commander”.
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1957

Austin Fricker (BCom) died on Nov. 6, 
2014, aged 80, at his home in Waterloo, 
Ont. Husband for 57 years of Lois, father 
of Cathy DesBrisay (Hugh) and Michael 
(Karen), and grandfather of four, Austin 
was an accountant by training at Clarkson 
Gordon and a financial executive at Canada 
Permanent Trust, Guaranty Trust and 
Mutual Life.

1959

Derek Acland (BCom, MBA’63) died 
March 16. He is survived by his wife of 52 
years, Joan (Reid); his three sons, Charles 
(Haidee Wasson), Bruce and Stephen 
(Meghan Lauber); and seven grandchildren. 
He was a noted academic, working as 
a professor at QSB (1963-1970); in the 
Department of Economics and Accounting 
at Carleton University (1970-1983); and 
in the Department of Accountancy at 
Concordia University (1983-2001), from 
which he retired as Professor Emeritus. He 
was elected a Life Member of the Institute 
of Chartered Accountants of Ontario 
in 2007 and was an active member and 
past-President of the Canadian Academic 
Accounting Association.
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1960s

1964

Lawrence Milton (Milt) Hess (BCom) was 
surrounded by family at his Toronto home 
when he passed away after a long and 
courageous battle with cancer on April 10. 

Raised in Winnipeg, Milt was an 
accomplished athlete who played on the 
varsity badminton team at Queen’s. It 
was there that he met the love of his life, 
Julie, whom he married in 1965. The couple 
settled in Toronto where, after graduating 
from University of Toronto Law, Milt began 
a long and successful career. He was a senior 
partner at Stikeman Elliott for more than  
30 years.

Milt was widely respected and  
enriched the lives of those fortunate to 
know him. This was no more evident than 
at Homecoming 2014, when he celebrated 
his 50th-anniversary reunion with classmates 
and friends. Milt was a proud alumnus who 
helped establish the Com’64 Endowment 
Fund and rallied his class to support 
this legacy.

In addition to his wife Julie (Deacon, 
Artsci’65), Milt is survived by his children 
Jeff, BCom’91 (Cathy, BCom'90); Greg 
(Michaela); Jonathan (Sarah, Artsci’01); and 
Adam. He also leaves nine grandchildren; 
siblings and siblings-in-law Rosemary and 
Stuart Lawrence; Susan Hess; John and 
Margaret Deacon; and Charles, BCom’72, 
and Bev (Deacon, Artsci’72); and many 
nieces and nephews.

1967

Sister Margaret Harquail (MBA), died April 
28, aged 94, in Sydney, N.S., the last surviving 
member of her immediate family. In 1940, she 
entered the Congregation of Notre Dame, a 
religious order founded in Montréal in 1659. 
Sister Margaret began her teaching career as 
the head of a high school business program, 
then moved to Mount Saint Bernard College 
as bursar while continuing her studies at St. 
Francis Xavier University. The first woman 
to graduate from Queen’s MBA program, 
Sister Margaret subsequently joined the 
staff at Xavier College in Sydney, eventually 
establishing a School of Business at its 
Sydney Campus, a feat she later replicated 
at the University College of Cape Breton 
(UCCB). She was instrumental in establishing 
UCCB as a university (now the University 
of Cape Breton—UCB), and was a founder 
of Women’s World Finance in 1989, the first 
Canadian affiliate of Women’s World Banking. 

In 2012, Sister Margaret was honoured 
when UCB dedicated the Harquail Gardens 
in recognition of her contributions to the 
university and named her a ‘Pioneer, Visionary 
and Builder of Business Education’. Among 
the invitees were Sister Margaret’s nephew, 
then-Finance Minister Jim Flaherty, Minister 
of Labour Lisa Raitt and the Chancellor of the 
University, Annette Verchuren.
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1975

David Wood (BCom) recently returned 
from a five-month assignment in Antarctica, 
where he flew helicopters for the Australian 
government’s Antarctic Division. One of 
his jobs involved salvaging a crashed NASA 
atmospheric-research balloon (ANITA 3). 
David reports that it took three hours to fly 
to Antarctica on 'The Bus' (an Airbus from 
Tasmania to Casey Station) and three weeks 
to cruise back on the 'Orange Roughy' (the 
icebreaker Aurora Australis, so nicknamed 
for its distinctive orange hue).

1978

David Murray (MBA) recently returned from 
a trip with Habitat 
for Humanity to 
Indonesia, where 
he helped build 
two houses and 
then present 
them to their new 
homeowners. 
It was a very 
emotional 

experience, reports David. He has parted 
company with KPMG and is now consulting 
with PwC. David says that he still plans to 
semi-retire in 2015 in order to spend more 
time traveling, fishing and diving.

ALUMNI NOTES

1970s

1972

John Abbott (BCom) has started a second 
career as an artist, painting acrylics 
specializing in Western Canadian landscapes. 
Visit abbottfineart.com for details. He and 
Laurie (Gauchie, Arts’71) celebrate their 44th 
wedding anniversary this year.

 
Fred Delaney 
(BCom, Law’75), 
who died in 
2012, is being 
commemorated 
with a bursary 
in his memory, 
established by 
the classes of 
Commerce’72 and 

Law’75. The bursary will support first-year 
students entering Commerce or Law who 
have demonstrated a sense of community 
and service. Donate via  
qsb.ca/Fred_Delaney_Fund. A fundraising 
golf tournament, “Fred Delaney’s Last 
Pro-Bono”, will be held at Smuggler’s Glen, 
Kingston, on Friday, October 23, 2015 during 
Homecoming Weekend. Contact Jason 
Boyce at 1-613-659-2204 (ext. 720) for details.

Follow us on Facebook at
QueensSchoolofBusiness

1980s

1984

Stephanie (Harris) Lalonde (BCom, 
MPA’95) died April 20. She is survived 
by her husband Robi Lalonde, children 
Samuel, Emilie and Joseph, and mother 
Marlene Harris. After being a stay-at-home 
mom during her children’s early years, 
Stephanie re-entered the workforce and 
held numerous positions in the private and 
public sectors, most recently a 15-year career 
at the Department of Foreign Affairs. One 
of her proudest accomplishments was her 
completion of the Camino de Santiago de 
Compostela, a 780-km walk across the north 
of Spain, in 2011.

https://www.facebook.com/QueensSchoolofBusiness
https://www.givetoqueens.ca/give/index.php/project/project/action/view/project/488/
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Jake Chadwick, BCom’83, and Andrew 
Mitchell, BCom'07, sent in these intriguing 
photos of his class’s team that vied for 
the Commerce Cup this year. The obvious 
question was, what’s the deal with 
the Ukrainian jerseys? Teammate Sam 
McCoubrey replied with the whole story.

The saga began about 15 years ago. I play 
hockey in a beer league in Montréal. A 
group of us decided to get a set of custom 
jerseys to wear in tournaments to replace 
the mismatched ones we wore in our 
regular season games.

Since I used to be in the hockey 
business, I volunteered to get it done. My 
guy at Bauer Hockey Team Sports made us 
an offer we couldn’t refuse. NHLer Dainius 
Zubrus, then a Montréal Canadien, had 
sponsored a team from Ukraine to compete 
in a tournament in Canada.The team had to 
cancel at the last minute, leaving Bauer with 
20 home and away jerseys (and matching 
socks!). They were beauties, so we jumped 
at them.

But, the hockey gods were not happy. 
We wore those jerseys for five years, in 
more than 15 tournaments. We struck fear 
into our opponents when we’d take to the 
ice in our awesome uniforms, complete 
with intimidating Ukrainian and Russian 

surnames on the back. We lost every game 
we played in those jerseys. We finally retired 
them and banished them to a teammate’s 
dark basement. 

Then, fate smiled. Classmate Ratch 
(Richard Dowling) had heard that the 
Commerce'83 hockey program was being 
resurrected. It was just like the rebirth of the 
Senators in Ottawa, the Jets in Winnipeg, 
and maybe, someday, the Nordiques in 
Québec! 

But we had a problem. In fact, we had 
two problems—age and talent. Even so, 
Ratch put the word out. What we may have 
lacked in individual talent, we made up for 
in sheer numbers (which turned out to be 
more than we ever had during our Queen’s 
years). And we could impress with our 
uniforms. I knew the intimidating names 
would count in our favour. (Jake likes to 
repeat one opponent’s comment, “Wow, 
there sure were a lot of Russians in your 
year!”)

The hockey gods smiled. The first year 
we may not have won any actual games, 
but we learned that our goalie, Derek 
"Lurch" Laishley, a non-hockey player at 
Queen's, had blossomed, post-graduation 
in Calgary, into a superstar between the 
pipes. Although the jerseys' record remained 
perfect at zero wins and many losses in 

our first tourney season, we had gained 
considerable confidence. 

Those jerseys have now won games 
in the last two Commerce alumni 
tournaments. Our ages have not changed. 
Our talent (other than in goal) remains 
questionable. But we have confidence. 

Could it be all about the Ukrainian 
jerseys after all? 

 ■ Sam McCoubrey is the VP, 
Sales, Canada, for Kamik, a 
manufacturer of winter and 
rubber boots in Montréal. 

 ■ Jake Chadwick is a financial 
consultant/provider of CFO 
services to start-ups in Montréal.

 ■ Richard Dowling lives in Aurora, 
Ont., and is a financial consultant 
to insurance brokers. 

 ■ Andrew Mitchell, BCom’07, has for 
several years been the convenor 
of the Commerce Alumni Hockey 
Tournament. This year, more than 
150 alums participated. “Players 
are flying into Kingston from all 
over North America to meet up 
with their former classmates 
for a few hockey games and 
a few beers”, says Andrew.

Mark your calendar for next  
year’s edition: April 16-17, 2016

Tell your classmates  
what’s new with you

Updates will be published 
online and in the print issue

Include a  
recent photo!

It’s easy!
Go to qsb.ca/magazine

Or 
Mail your submission to: 

Queen’s School of Business
Kingston, ON, Canada K7L 3N6
Attn: Shelley Pleiter

Send an 
Alumni Note Update

THE TALE OF THE UKRAINIAN HOCKEY JERSEYS

http://qsb.ca/magazine
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1996

Rob Bickerton 
(BCom) has 
been appointed 

Vice-Chair of the Gananoque Police Service 
Board. “It is an honour and privilege to 
serve,” reports Rob. He is also pleased to 
offer his corporate and business clients key-
person insurance. To reconnect with Rob or 
learn more about the alumni promotions that 
he offers, email robbickerton@gmail.com.

1998

Koel Loyer 
(BCom) has been 
appointed to 
the partnership 
at Stonegate 
Private Counsel 

in Toronto. As Principal and Portfolio 
Manager, he provides comprehensive 
wealth-management services to business-
owner families and professionals, particularly 
those accumulating wealth inside holding 
companies or professional corporations. Koel 
resides in Toronto's Little Italy community 
and still enjoys good food and wine, travel, 
skiing, cycling and his philanthropic pursuits. 
He also reports that his good buddy Eric 
Beynon (BCom’98) lives on the same block!

Junior Del Brocco (BCom) has accepted a 
leadership role in corporate banking with 
BMO Harris Bank in Chicago, IL, after six 
years with BMO in Toronto. He and his 
family plan to relocate this summer and look 
forward to living in another city that has an 
NHL team. Junior is also proud to report 
that his son Junior Jr. (or Blake) has just 
finished his first year at Queen’s, although 
not in Commerce. 

Elizabeth (Liz) MacKenzie (BEd’81, MBA) 
has accepted the Regina-based position 
of The United Church of Canada's 
Saskatchewan Conference Personnel 
Minister, effective Sept. 1, 2015. Liz will 
manage and implement the human 
resources, oversight, support and vocational 
policy for all ministry personnel and students 
in the Saskatchewan Conference. Says Liz: 
“It finally makes sense that I have an MBA 
and a Master of Divinity!”

1990s

1993

William LeMay (BCom) was appointed to 
the Ontario Superior Court of Justice in 
December. He reports that he is very much 
enjoying his new responsibilities.

ALUMNI NOTES

1985

Jamie Hanna (MBA) continues to live with 
his daughter, Julia, and two yellow labs in 
Oakville, Ont., where he runs Brand Experts 
Inc., a boutique brand- and management-
consulting firm for companies that want to 
break into the Canadian retail market.

John Stackhouse (BCom) joined the Royal 
Bank of Canada as Senior Vice President, 
Office of the CEO, advising the leadership 
team and board on global economic, social 
and political issues, while also contributing 
to the bank's thought leadership in Canada 
and abroad. In addition, he is a senior fellow 
at the Munk School of Global Affairs at 
the University of Toronto, and at the C.D. 
Howe Institute. He can be reached at john.
stackhouse@rbc.com, as well as through 
LinkedIn and Twitter.

1986

Brian Lenahan (BCom) is now Associate 
Vice President, North American Claims and 
Recoveries for TD Bank Group, and is based 
in Mount Laurel, NJ, and Markham, Ont. 
He is also proud to be mentoring Queen's 
business students as a Qvisor, through the 
QSB Business Career Centre.

1988

Francisco Chevez (MBA) is now Managing 
Director for the newly formed Latin America 
Division of Global IR Group, an international 
investor-relations’ consultancy. Previously, 
he held senior roles with HSBC, Bear Stearns 
and Citigroup.

Keep in touch on LinkedIn
Queen’s School of Business

https://ca.linkedin.com/company/queen%27s-school-of-business
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David Lahey 
(EMBA) has written 
a third book, 
Predicting Success: 
Evidence-Based 
Strategies to Hire 
the Right People and 

Build the Best Team, now a best-seller on 
Amazon. For each book sold, a copy will be 
donated to a local library. “Thanks for the 
MBA lessons at Queen’s!” writes David.

Jamie Leong-Huxley (EMBA) wrote a 
personal article entitled “A daughter in her 
mother’s eyes,” which was published in The 
Globe and Mail’s ‘Facts and Arguments’ page 
in March. 

2000s

2000

Caroline (Gibbings) 
Mandell (BCom) 
and her husband 
Ben welcomed 
their third 
daughter, Emily 
Sonia, on March 
10. Emily’s big 
sisters are showing 

her a lot of affection and she is surprisingly 
tolerant of them, reports Caroline.

Robyn (Lawrie) and Rob Rutledge (both 
BCom) continue to love living in San 
Francisco and are excitedly planning their 
daughter Samantha's second-birthday party 
in July. Robyn is an Operating Partner at 
TSG Consumer Partners and has also been 
appointed a founding faculty member at 
the Food Business School. Rob was recently 
promoted to Managing Director at Genstar 
Capital and continues to lead the firm's 
industrial vertical.

Dorrie (Block) Manu (BCom) and her 
husband Eric were excited to welcome their 
son, Kweku, born March 18, weighing 5lb 
8oz. Kweku is a traditional Ghanaian name, 
meaning Wednesday-born, reports Dorrie. 
His full name is Nana-Arthur Ajare Amissah 
Manu. Nana (a traditional Ghanaian name 
meaning chief), Arthur (named after Dorrie's 
dad), Ajare (named after Eric's uncle) and 
Amissah (the family name of tribal heritage).

1999

Sophia Arvanitis (BCom, AMBA’08) has 
moved back 
to Toronto to 
join Mayor John 
Tory's office 
as Director of 
Operations, 
after having 
served as his 
Election Day 

Director. Previously, she was Director of 
Policy and Stakeholder Relations for the 
federal Minister of Industry, and Domestic 
Economic Policy Advisor to late Finance 
Minister Jim Flaherty.

David Caldana (BCom) and his best friend 
and business partner, fellow-Canadian Justin 
Kowbel, launched their second Borough 
Kitchen cook shop in the U.K. in May. 
Located in North London’s Hampstead 
neighbourhood, the new outpost joins the 
existing store at Borough Market. Their 
online store (www.boroughkitchen.com) 
is set to re-launch in August. The shops sell 
the best tools the U.K. at-home chef needs 
for the kitchen and table, with a focus on 
quality, functionality and durability. Later in 
the year, David and Justin hope to explore 
other opportunities for growth in the U.K.

Alan Crossley 
(EMBA) is now 
Owner and 
President of 
Rotovac Group 
Inc., a plastic- 
component 
manufacturer 
based in 

Milton, Ont. Rotovac provides custom-
thermoforming and rotational-molding 
manufacturing services to OEMs (original 
equipment manufacturers) and industrial-
supply companies across North America.

Jennifer Hookey (BCom) and her family 
are relocating to Calgary after more than 
13 years in Sydney, Australia. She is joining 
Ernst & Young as an Associate Partner in 
its Fraud Investigation & Dispute Services 
practice. Reports Jennifer, “It will be colder 
than what we are used to, but we are all 
very excited!” 
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Eva Wong (BCom) is the co-founder and 
COO of Borrowell, a marketplace lending 
platform. Borrowell is using technology to 
provide Canadians with a smarter alternative 
to credit card debt. Prospective borrowers 
can complete an application form online 
and get a personalized quote right away. At 
home, Eva's keeping busy with her 4-year-old 
son and 21-month-old daughter.

2001

Nancy Bong (BCom) and her 
husband James Ruebenacker 
were thrilled to welcome 
their first child. On December 
16, 2014, Max JiéXī (傑 熙 
– which means heroic and 
thriving) Ruebenacker was 
born. He weighed 9 lb 11 oz 
and measured 22 inches in 

length. Baby Max has already met Kimberley 
McEwen (BCom'01) and Maja Andjelkovic 
(BCom'01) and is looking forward to 
receiving more visitors in New York City.

2002

George Paraskevakos (EMBA) is 
now the Executive Director of IPA 
(International Probiotics Association). IPA 
is an international non-profit association 
overseeing regulatory matters as well as 
scientific standards for the global probiotic 
market. Having worked in the industry as a 
stakeholder for the last seven years, George 
decided to make the jump and take on this 
new role as industry ombudsman.

2003

Bethany Tory (EMBA) died suddenly on 
April 21, in Ottawa, in her 45th year. She is 
survived by her husband Graham and sons 
Alexander and Zachary. Bethany was the 
COO of Skate Canada and served on the 
Board of the Elizabeth Fry Society of Ottawa 
as Finance Chair and previously as Chair of 
the Board for several years. 

2004 

STUDENTS IN NEED SAY  
‘YES TO THE PROM DRESS’,  
THANKS TO QSB ALUMNI

Volunteering for a cause you believe in to 
support your local community is extremely 
rewarding. So says Joanne Sallay, BCom’04, 
Co-Chair of Toronto’s Corsage Project, a 
non-profit program dedicated to giving the 
authentic prom experience to high school 
students otherwise unable to attend owing 
to the excessive costs involved. 

“Some graduating students have to 
juggle school and part-time jobs to help 
support their families,” says Joanne. “The 
cost of the prom is simply beyond their 
means. Our purpose is to help such young 
people celebrate this important milestone 
with their peers.”

A year’s worth of planning goes into the 
annual spring Boutique Ball, where hundreds 
of deserving young women referred by 
teachers, guidance counsellors and social 
workers are outfitted for their prom free of 
charge. More than 200 volunteers create a 
spectacular shopping bazaar featuring new 
dresses, shoes and accessories. Participants 
also receive a mini-makeover and leave 
with goody bags. (Young men are outfitted 
with suits at a separate event.) All is made 
possible by generous donations from 
retailers and the local fashion community.

Joanne was inspired to get involved 
by her mother, Rhona Sallay, who co-
founded the program with Carole Atkins. 
The two colleagues had worked with 
at-risk and special-needs youth throughout 
their careers in Toronto high schools and 
were determined that no student would 
be denied the opportunity to celebrate 
their high school graduation because of 
cost. Thus was born the Corsage Project, 
which debuted in 2000 in partnership 
with Toronto’s Children’s Aid Foundation. 
Since the project’s inception, nearly 
4,000 students have been outfitted for 
their proms. More recently, the program 
has expanded to offer scholarships to 
students in need to help them realize 

their postsecondary dreams. The QSB 
community, including both alumni and 
students, has rallied around the Corsage 
Project says Joanne. Her BCom’04 
classmates Nicole Clark and Jennifer 
(Krentz) Robitaille have been on board since 
graduation: Nicole as cosmetic-donations 
lead and Jennifer as an ambassador and 
volunteer. The program has been supported 
by several Queen’s student organizations, 
including Queen’s Women in Leadership 
(Q.WIL), Queen’s Business Forum on the 
Fashion Industry (Q’BFFI), and Queen’s 
Conference on Philanthropy (QCOP).  
As a result, many new graduates have  
been inspired to volunteer and donate to 
the cause. 

“The promise of the prom and the ability 
to attend can brighten the lives of young 
people and enable them to feel special, 
sometimes for the very first time,” says 
Joanne. “It provides them with hope and 
the knowledge that their community cares 
about them. It also has inspired many to 
give back in a meaningful way when they 
reached adulthood.”

For more information on how to get 
involved, visit corsageproject.ca, follow  
@CorsageProject on Twitter and Instagram, 
and like /CorsageProject on Facebook.

http://corsageproject.ca/
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2005

Sharon Bain (EMBA) has recently retired 
and reports that she couldn’t be happier. 
Her Team Winnipeg EMBA classmates 
helped her plan her early retirement, thanks 
to a financial plan they developed as one 
of their group assignments. She now has 
time to spend with her family and is also 
actively involved in promoting financial 
literacy through the CPA Canada Financial 
Decisions Matter Program, targeted at 
middle income Canadians. Contact her  
at baincrew@hotmail.ca

Gurjit Gill (EMBA) has returned to Montréal 
after a five-year posting in India. He is 
now Manager, Training Center Business 
Development at IATA (International Air 
Transport Association), and will be looking 
after IATA’s network of authorized training 
centres globally. IATA offers training in 
aviation, cargo, travel and tourism.

Jeremy Gutsche 
(AMBA) has 
published his 
second book, 
“Better and Faster: 
The Proven Path to 
Unstoppable Ideas,” 

which made The NY Times’ best-seller list 
shortly after its March publication.

Tao Zhou (EMBA) is the CEO of the Beijing-
based Luneng Group Hotel Management 
Company, the real-estate subsidiary of the 
State Grid Corporation of China. He oversees 
both the operation and asset management 
of all Luneng’s hotel assets. Prior to joining 
Luneng in 2013, Tao worked in the hotel 
asset-management division of Morgan 
Stanley in Tokyo, Japan, overseeing a large 
hotel portfolio for six years. He is also the 
founding president of the Hospitality Asset 
Managers Association (HAMA) China. 
Contact him at tao.zhou@lunenghotels.com.

Join Queen’s MBA students in exploring the challenges and opportunities 
of doing business in one of the world’s fastest growing economies. 

A one-week module, offered in partnership with CEIBS (China Europe 
International Business School) in Shanghai, includes:

 ■ Classroom sessions, led by top CEIBS faculty
 ■ Field visits to local companies
 ■ Presentations by local business executives

 
Alumni of all Queen's School of Business programs are welcome.

CEIBS, Shanghai Sept. 15-21, 2015 $2,500*

For more information or to register, contact Gloria Saccon, Director, 
Executive MBA, at gsaccon@business.queensu.ca or 613.533.6918

DOING BUSINESS IN CHINA?
Join QSB's international study trip to Shanghai

2007

Crystal Kuan and David Brent (both 
BCom) are pleased to announce their 
upcoming nuptials, to take place July 4 
at the Design Exchange in Toronto. They 
currently live in London, U.K., where Crystal 
works at Apollo Asset Management and 
David at Rolls-Royce. 

Glenda Ouellette (EMBA) was honoured to 
be selected as one of 50 national candidates 
in the Canadian Board Diversity Council’s 
2014 ‘Diversity 50’ program, Canada's only 
national database of qualified, diverse 
candidates for corporate board of director 
appointments.

*Cost includes all instructional sessions and visits; airfare and accommodation are excluded.
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2010s

2010

Erin (Borgfjord) 
Ayres (MBA) 
and her husband 
Benjamin 
welcomed 
Evelyn Iris Ingrid 
on Feb. 26. Big 
sister Isadora has 
happily settled in 
to her new role. 

Erin and her team at Public Mobile recently 
completed the successful transition of the 
company to TELUS, following its acquisition 
in late 2013. Erin joined Public Mobile when 
the new wireless entrant launched in 2010.

Leslie Dunning 
(EMBA) was 
recently elected 
Second Vice 
President of Golf 
Canada. She is 
also serving her 
seventh year on 

the Golf Canada Board of Directors.

Christopher Mitchele (BSc’96, EMBA) 
is the President of ITC Systems, an 
international company specializing in 
cashless integrated-transaction control 
systems. Previously, he was a Director at 
BlackBerry, where he worked in operations, 
sales and finance. 

Hasan Mujtaba (MBA) and his wife Nazia 
currently reside in Toronto, where Nazia 
is exploring business opportunities in the 
Canadian market. They would be happy to 
connect with alumni in the area and can be 
reached at hasan.mujtaba@gmail.com

ALUMNI NOTES

2008

Akshara Kothari (BCom) married Karun 
Chandhok in Chennai, India, in December. 
The celebration was attended by friends 
and family from around the world, including 
BCom '08 classmates Marwa Abdou, Melissa 
Lam, Antony Ramsden and Erica Young. The 
couple resides in London, U.K.

Eme Onuoha (EMBA) has been promoted 
to Chief Innovation Officer at Xerox 
Corporation in the Industrial, Retail and 
Hospitality division of Xerox Services. Prior 
to joining Xerox, he held several senior 
positions within the Government of Canada. 
He is a member of the McMaster University 
Board of Governors and a recipient of that 
university’s Honour M and Arch Awards. He 
also serves on the Board of Governors of the 
Community Foundation of Ottawa and was 
recently recognized as a 2015 Honoree by 
Canada’s Clean50, a group of “outstanding 
contributors to clean capitalism.”

2009

Adam Gordon (MBA) reports that after 
a military career, an MBA, and a five-year 
stint in management consulting, he is now 
focused on his family legacy of supporting 
people downsizing their homes and those 
dealing with estates. As the COO of 
MaxSold—the company he helped create 
while pursuing his MBA and working as a 
consultant—he is working with CEO Sushee 
Perumal (MBA’07) to expand the company 
across North America. Contact him at 
adam@maxsold.com

Joel Nicholson (BCom) has returned to 
Toronto to start a new venture called the 
Global Leadership Academy (GLA), after 
having spent five years abroad working in 
management consulting. GLA is a youth 
leadership program focused on self-
discovery, skills development and real-world 
leadership experiences. Visit gla.academy 
for details.

Thomas Rethazi, Donald Burns and 
Cameron Roblin (BCom) became fast 
friends while at QSB. All three went on 
exchange in their third year—Thomas and 
Don to Uppsala University in Sweden, 
Cameron to Manchester Business School in 
the U.K. Now the trio is about to graduate 
from INSEAD, one of the world’s leading 
and largest graduate business schools. “We 
decided as a group to apply to INSEAD’s 
MBA program,” Donald says. “We were 
particularly attracted to its unique three-
campus format that enabled us to study in 
Singapore, Fontainebleau and Abu Dhabi.” 

During the 12-month program, they 
made the most of travel opportunities and 
visited major cities in Europe, Asia and the 
Middle East. It wasn’t all work and no play, 
says Donald. “The highlight was a road trip 
through Switzerland with stops in Interlaken 
to go night tobogganing and in Verbier to 
ski the Swiss Alps.”

 The three are looking forward to 
completing their studies in July, and to a 
graduation trip to Greece. They plan to 
return to Toronto after their graduation, 
“equipped with a more global network and a 
great experience at INSEAD,” says Donald. 

Follow our tweets!
@QSB
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Sara (Dudley) Yip and Matthew Yip (both 
MBA) were married in Niagara-on-the-Lake 
in Aug. 2014. They met during their time in 
the MBA program, now live in Toronto, and 
are expecting their first child in October. 

2012

Fadi Abdel Massih (MFin) has been an 
Associate Analyst at Moody’s Financial 
Institutions Group in Toronto for almost two 
years. He would be happy to connect with 
fellow alumni in the area and can be reached 
at 11mfa1@queensu.ca.

2011

Mukul Mehta (MBA) and his wife Charu 
are happy to announce the arrival of their 
daughter Nishaka, born Oct. 26, 2014.

Roland Walters 
(AMBA) has taken 
on the role of 
Executive Director, 
Corporate Finance 
and Capital 
Advisory with 
Deloitte Corporate 
Finance Inc. Roland 
and his team 

assist companies with transactions and in 
accessing the capital markets. His specialties 
include mergers, acquisitions, divestitures, 
debt and equity capital-raising, project 
finance, capital restructuring, valuations, 
options/decision analysis, buyouts and  
sales of minority/majority interests to 
private equity.

Come back to Queen's to celebrate the anniversary of your graduation 
(years ending in “5” and “0”). All alumni and their families are welcome.

Watch your inbox or visit qsb.ca/alumni 
for a link to register – coming soon!

HOMECOMING 2015

October 23 – 25

Blake Macdonald (BCom) has successfully 
completed his CPA,CA designation and 
has taken on a new position with PwC 
in its New York City Transaction Services 
department.

Sidd Mukherjee (EMBA) is a 
Senior Manager at Ernst & Young 
in its Advisory practice, where he 
will be advising the industry on 
building an intelligent supply-
chain management function. 
For the past ten years, Sidd has 
played key roles in contracts 
and supply-chain functions on 
international megaprojects. He started his 
career as a project engineer and moved 
into a project-manager role that involved 
managing projects in the oil-and-gas and 
power sectors for large public-sector clients.

Thomas Rethazi, Donald Burns and Cameron Roblin

http://qsb.ca/alumni
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2014

Joseph Edgar 
(CQEMBA) 
has started a 
new company, 

TenantCloud.com, a marketplace for 
tenants, landlords and service professionals 
that provides free renter resumés and 
property-management software. The 
company has grown substantially, and its 
software is now used in 25 countries.

Jennifer Robertson 
(PhD, MSc’09) and QSB 
professor Julian Barling 
have co-edited a new 
book, The Psychology 
of Green Organizations 
(Oxford University Press), 
which reviews leading 

research in different areas of environmental 
sustainability in organizations.

Yoanna Sayili (MSc) and her husband Koray 
are happy to announce the Sept. 2014 
arrival of their firstborn, Michael—a happy 
and healthy child, Yoanna reports. They are 
looking forward to taking Michael on his 
first trip to Europe this summer to visit his 
grandparents, meet his cousins, and swim in 
the Mediterranean. ▪

ALUMNI NOTES

Chengbo 
Qian (BCom) 
and his wife 
Tanimar (Oor) 
Narkmun 

are pleased to announce the birth of their 
daughter Paige Nichapa, born Nov. 23, 2014. 
Chengbo is currently working as an Audit 
Senior with Ernst & Young in Toronto and 
Oor is excited to be starting the QSB Master 
of Management Analytics program this June.

Katherine Wong Too Yen (BCom) left 
the Sales and Service team at Maple Leaf 
Sports and Entertainment following the 2015 
IIHF [International Ice Hockey Federation] 
World Junior Championship with Hockey 
Canada, to pursue a new role as Social 
Media Strategist at Equitable Bank. She 
recently received the University of Toronto 
Sports and Business Association's 2015 Young 
Achievers Award. Katherine continues her 
role as Social Media Editor at theScore. 
Follow her on Twitter @kwongtooyen and  
@theScore.

2013

Jordan Martin (BCom) completed 
his graduate degree in Luxury Brand 
Management at the European Business 
School in London, U.K., and has started a 
new job as a Marketing Manager at Global 
Hospitality Services (Grange Hotels) in 
Westminster.

Kenzie McNeil (MIB) was incorrectly 
identified as a ‘she’ in the Winter issue’s 
Alumni Notes section. He graciously 
accepted our apology for the error. 

Kate Nesterova (MIB) has started a new  
job with P&G Canada in its Brand 
Management department as part of the 
fabric-care portfolio. Previously, Kate worked 
at Big Heart Pet Brands, managing all 
aspects of brand and trade marketing for its 
pet-food business. 

As announced in the winter issue’s cover 
story, the Dean’s Matching Fund of $2M is 
matching gifts and pledge commitments 
of $1,000 to $25,000 until April 30, 2016, 
or until the fund runs out. 

Pledge commitments 
can be spread out 
over five years.

Class gifts are eligible.

Donors can direct 
their donation to the 
program or initiative 
of their choice.

Alumni who graduated 
in 2004 and later are 
eligible for a 2:1 match 
of their donation.

58%

DEAN'S 
MATCHING 
FUND: $2M

GIFTS MATCHED 
TO DATE: $1.16M

$2M GIFT-MATCHING 
CAMPAIGN UPDATE 

qsb.ca/match

http://qsb.ca/match
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Professor David McConomy, MBA '69, 
celebrates with recent Commerce graduates 
who had successfully completed the CPA 
Uniform Evaluation exam. The QSB-hosted 
reception preceded the ICAO graduation 
dinner later that February evening in Toronto.

Encana CEO Doug Suttles’s presentation 
“Positioning for Success” attracted a 
capacity crowd to QBC Calgary’s Feb. 5th 
event at the Petroleum Club.

ALUMNI 
NEWS
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Shaun Francis (2nd from right), Chair of 
the True Patriot Love Foundation and 
Executive Chair of MEDCAN, spoke at a 
Toronto Business Club event in March.

Queen’s Business Club Kingston hosted 
Lesley-Anne Scorgie, AMBA’12, whose 
presentation centered on the rerelease of 
her first book, Rich by Thirty.

Alumna Stephani Kingsmill, BCom’88, 
networks with current students at the 4th 
Annual Queen’s Students Today, Alumni 
Tomorrow Luncheon in Toronto. 
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A networking event in Beijing in April brought 
together incoming and outgoing exchange 
students in the Commerce and Master of 
International Business programs, current 
Master of Finance-Beijing students, local 
alumni and visiting QSB staff.

SEAN SILCOFF INTRODUCES HIS BOOK AT EVENTS  
ACROSS CANADA, NEW YORK & THE U.K.

Now that you’ve read the excerpt on page 20, meet co-author 
Sean Silcoff, BCom’92, who penned the book with fellow Globe and 
Mail reporter Jacquie McNish. Sean will be presenting highlights 
of Losing the Signal: The Spectacular Rise and Fall of BlackBerry, at 
exclusive events for alumni in Calgary, Kingston, Ottawa, Toronto, 
Vancouver, New York and the U.K.  
Visit qsb.ca/silcoffbooktour for more information. 

Dean David Saunders, at a February 
event in Toronto, welcomed a panel of 
class leaders, from left: Andrew Guilfoyle, 
BCom’95, moderator; and panelists Nayra 
Otinkorang, CQEMBA’14; Tracy Muxlow, 
BCom’93; Doug McCutcheon, BCom’87; 
and Nicola von Schroeter, BCom’88. 
Richard Tam, BCom’13, and student 
award recipients Emily Constantinidis 
and Erina Park, both Comm’18, spoke 
about the positive impact of class-funded 
student awards.

http://qsb.ca/silcoffbooktour
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Alumni of QSB and other Queen’s 
faculties gathered at an exclusive 
networking event at the Dulwich 
Picture Gallery in London, U.K. 
Following introductory remarks by 
Gallery Director Ian A.C. Dejardin 
(pictured at podium) and Dean 
David Saunders, alumni and guests 
were treated to a private viewing of 
the Emily Carr exhibit.

More than 150 alumni returned to Kingston 
in April to participate in the 27th Annual 
Queen’s Commerce Alumni Hockey 
tournament (aka The Commerce Cup). 
Twelve teams representing Commerce 
classes from 1983 to 2014 competed. In 
the end, the BCom’08 team was crowned 
champion following a thrilling shootout 
victory over the BCom’11/’12 team. 

Special thanks to Andrew Mitchell, 
BCom’07, for all his efforts in coordinating 
the weekend’s festivities.

Pictured at left are the BCom'14s, 
resplendent in their ‘Commies’ jerseys. For a 
jersey tale with a Ukrainian twist, read Sam 
McCoubrey’s Alumni Note on pg. 29. ▪

The owner and CEO of Purdys 
Chocolatier, Karen Purdy, BCom’79, 
(second from left, with alumni 
guests) was the featured speaker at 
a Vancouver Business Club event in 
March. The evening’s highlight was a 
tasting of new Purdys’ flavours not yet 
available to the public.



you have an 
undergraduate
degree in business,
you can earn a 
Queen’s MBA 
in just one year,
while you work.

 

 
 

 

Toll Free: 1-888-460-5869    E-mail: amba@queensu.ca    Web: qamba.com

Queen’s Accelerated MBA for Business Graduates.

With your Commerce degree, and at least two years of relevant work experience, you can take 

advantage of an MBA program designed specifically for you. Queen’s Accelerated MBA for Business 

Graduates offers an integrated curriculum that builds on your previous learning. No other 

program prepares you more effectively for the senior leadership opportunities you aspire to and, 

because you earn the degree while you work, you avoid the opportunity cost of lost wages.

http://business.queensu.ca/mba_programs/amba/index.php
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BCom’98 classmates paint the Commerce’98 crest on the sidewalk in front of Dunning Hall. 


